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ABSTRACT

ABOGANDA, ARLENE S.,"Economic Performance of the Beauty
Parlors in Selected Towns of Cavite", B.S. Thesis, Bachelor
of Science in Business Management, major in Economics,
Cavite State University, Indang,Cavite. April 1998. Adviser:
Dr. Maria A. Ersando.

The study was conducted to determine the economic
performance of the beauty parlors in selected towns of
Cavite. Specifically, it aimed to describe the socio-
economic characteristics of the respondents, describe the
operation of the beauty parlors, determine the rate of
return on investment and identify the problems that they
encountered in the operation of the business.

Five municipalities in Cavite were selected through
fish bowl technique as research areas for this study. These
were Dasmarinas, General Trias, Indang, Mendez and Silang
from which a total of 50 respondents were interviewed.

Majority of the respondents were between 29 to 35 years
old who considered operating a beauty parlor as their major
source of income.

Most of the owners of the beauty parlors have their own
pricing strategy for particular type of services offered.

Respondents reported that the average monthly net

income from operating a beauty parlor was P32,500.00 and 109

percent return on investment.
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The most common problems were absenteeism of the
employees and the -arrogance of the customers. Yet, 30
percent of the total respondents reported that they did not

encounter major problems at all.
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INTRODUCTION

Beauty parlor is omne of the service oriented
industries wherein the art aspect of cosmetology is being
practiced. It is commonly visited by people who want to be
in fashion with suitable make-up or cosmetics. This is a
place where one can catch up with the latest mode of fashion
and it gives one the look that is classically pretty, yet
never boring. Most parlors use innovative techniques in
haircutting to achieve disheveled perfection and try to be
in fashion to attract customers.

Beauty parlor offers different services to their
customers, some of which are haircutting, styling and

conditioning, pedicure, manicure, make-up services and



