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ABSTRACT

DEL ROSARIO, FLORDELIZA D. Digital Telecommunication Philippines,
Incorporated, Tagaytay City, Cavite. Field Study. Bachelor of Science in Business
Management major in Economics. Cavite State University, Indang, Cavite. April 2002.
Adviser: Mr. Louie R. Samson.

A field study was conducted at Digital Telecommunication Philippmes,
Incorporated (Digitel), one of the largest telecommunication companies in the
Philippines, located at Crossing Mendez, Tagaytay City, Cavite. The study aimed to

expose the student to the actual operations of the business; experience on how to work as

a real employee of the firm; and identify the problems encountered by the firm in the

business center department. There was also an exposure to the firm’s different
management operations and the opportunity to apply the knowledge acquired in the
classroom discussion.

Data and information were gathered from company’s records/files and through
research, observation and personal interview with the Senior Customer Care Specialist
and other employees.

Digital Telecommunications Philippines, Incorporaied, has one of the largest
fixed-line networks in Luzon and one of the largest providers of Telecommunications
services to voice, data and multi-media subscribers as well as prepaid card users in the
country. Established in 1987, Digitel was granted a franchise in 1994 to provide domestic
and international telecommunication services throughout the Philippines.

Digitel Tagaytay Branch was established m "July 1997 at .‘Mahogany Market

Street, Tagaytay City, headed by Mr. Sleck Cadenas, Senior Customer Care Specialist.



On July 3, 2000, Digitel Tagaytay was formally transferred at Crossing Mendez,
Tagayaty City. As of November 2001 they have eight emplovees, headed by Senior
Customer Care Specialist. From the company evaluation, it was found that among ail
Dhagitel branches, Tagaytay business center was in the top list that serves a much better
and satisfactory service to its valued subscribers.

Digitel is laying the groundwork to enable the company's ﬂustﬁmars 0 have an
access to ail types of telecommunication, computer and information technology service.

Digitel’s total collection rose to P1,263,830.0 for the month of December 2001
from P55,636.01 for the month of November 2001.

The field study conducted complemented with the theories leamed in the
classroom discussions. It provided wide experiences to the students {0 develop their
skilis, particularly and on the use of office equipment, how to manage a business, how o
deal with clients and public relation. The cooperating firm in return needs fo conduct a
well planned tratnee’s orientation to come up with better apprenticeship program.

During training in Customer Center Service, the following competencies were
developed: publie relation, proper dealing with client, proper business demeanor and the

value of hardwork

Vil



TABLE OF CONTENTS

Page
ALTLE DRERE. o e i A i AR A TR S SR S SR s il ssbies 1
APPRONV AL BHEDR L . coiniusmmmmmi summmis s iss eviss i s iy ex s ses s e oy uesines i
RIS LRI U B B G B S I At SRS TR TR L RS IR ANIES P b S N St A iti
ACKNOWLEDGMENT .0 oo snavims sosisammaams s souss sonis sssas sesmvas vas ey st iv
0 B H L e SRR Sl el e TS e L R SRR B AR A N T AN U5 S vi
TABLE OB CUONTENTS . .o sonsin s s s s i s i e Savssasins viii
B e A e N sl i hitacoi el b oot S Xi
LIST OF EIGLIBEE s o st st i s s e i e s ie Sn s Sk s svsihin A X1
LIST OF APPENBDICES .. o0 i cumessin o ssimpnssissy sivisvamsvins son s v siy iy sy Xiil
5 H U015 B B R ORI L R BRI S  J t hontol CIEMI o € ]
Importance of the Field Study .. .cccisuviimssvivmmmsmvesvmsssssssvsnsssevsey samses 2
Objeciives oithie FIeld BHIAY ... .o cblronsnemmesinnsmmamaisigo scsss s 3
Y R A, M o A A B o A SR . R 4
Time and Place of the Study  .......ccovvviviviiinnnn.... B e oS D 4.
Data COHERHION. . ... oo misriesivmes  RRCIITERPLTIINS s b AR s s 4 .
Scope and tﬁe Limitation of the study........ BT o AT b e el
R e N e MRS N e i e R 5
Beseription of the Firm .. cvovonons e vssenons e R AN s e s 5
Organization and Management.. STTTRTRRE e Eo T 9

viii



Mamecment- Policiesand Priehices. o 0 o e e

Products and SeIVIOES . .cooviiiion v vissn o

BUSiic s eV eI e

etw gill-ll"-"! T R FEF OEREF RN R RN R FFRF R F SR R R RN R R NS BN E N R b b ow i o o %y Broa o oay oo
Prmuct qurESiilllllii i @ & € £ £ 4 & B & & &4 4 & & i g gk o e M M E B A A @ S A A d e S @ a aa@E S o ok owl owm oo o -

Local exchanse services(LECY. . 0 o o o

International direct dialing (IDD)... ... ..o e,

A At Al e S S

& kMd - L = = -
g a s r &Frr FrsS FDE OREE E R R EE R REE EEE BE R OEES R R = L] L ] e kR R R N AR R R R e
lhl‘axketﬂlgfi‘ o E s ol i A el Wl e EoEE W@ A FEd dAEE S @ @ S FaEed FFEF W E W EF @S AW PO W & A wWealoE oW W W OW W W W

-
Flnmc-e'.‘ L e  E = - - . - NN R & b oA o w a m e - e ae B o b o i b S b o ko oS o kb lw N oW w o -

Problenmys Encounlered by e Bt ... i craiins vesians s moe

Activities Undertaken ............... ... ...

ﬂ ‘ ] h
Ra mﬁnmﬁig Ep*;p;.—a E PR oo o oa o oo g e ow e e e oar i R oE R ok b B R e R o o e woEoEm oo o oE o

i
Qbsewati{)ﬂs iiiiiii oo o W o ow 'I-il-l-'l-lrlr-i.l.l.l.l-'l.l:l-l-l-rllll-r—r:l'n:lll-'ll-l-l-ll-:l-lu:l!ll-'l-l-ll-:i'll-m-llll-l-ll-'ll-ll-:_— nnnnnnnnnnnnnnnnn
"

Problems Encountered by the Trainee.................. R E e ST

SUMMARYIIIE A4 & B @R e @ FpEE OEFER OEEE B ESE dE# £ &3 2 FE @ E S kU BodE £2FE REELE BAEE EdsA fFAE e EidiE FRERE BERERE 22 2 A% dE R £ @ E &S E

Ix

MNational ditect Ml INDD ). coooevve v iiine s oo s s,

D'r ; 1
E@tﬁ (}Izﬁ‘*‘ W g ER R FFd FEd RRd dERE EEE F R R EF FEF FA A FAREF FREE AAF P E A PFF Fdd Akl EEE WA W =R E BE

12
i3
i3
15
i8
i3
i9
20
20
20
21
21
22
22
23
27
27
27
21

28

29



3
i
|
:
i
|

A[ [E‘N.DIC-ESH'-- TR OFEROF OB E R OFEY OFEA OFEE OFERE OEREEF OFYTE OFTY O¥FPAT OFTET OEEY OBEF OEWE OFEE OFFE OFEE OFFR FWF FEE OTYTEET OTTW PR N F FTW W 33

& 1] .-
~
-
- X ﬂ--—
I "y =
-F. _I
-
V¥ : i
o
|
- F
>
- - *
-:-1-},..
-




