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ABOUT THE BOOK

Services Marketing: Era of Engagement presents in-depth
information on services marketing and its functions in the
business landscape. Global services marketing trends, both
current and past, are examined to provide a clearer viewpoint
on different business scenarios. A perspective on the Philippine
market landscape is utilized in each chapter to show the relevance
of contemporary marketing concepts, particularly the newly
revised 8 Ps of marketing, to the local business environment.

Fundamental concepts in services marketing such as market
research, unique selling proposition, brand positioning process,
marketing promotion mix, the role of the Internet in modern
marketing, among others, are discussed extensively. Each chapter
concludes with guide questions that pose practical challenges to
the students and highlight the value of managing and delivering
quality services to customers.

The book does not exclusively cater to marketing students
and instructors. It also serves as a valuable reference on strategies
and frameworks for entrepreneurs and businesspeople; a guide
for sales, research, and management practitioners in coping with
the latest developments and trends in marketing; and a medium
for developing a local-global orientation for the general public
that seeks to comprehend the peculiarity of the Philippine market

and culture.
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