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ABSTRACT

REYES, KERBY SANCHEZ. PREFERENCE FOR BUSINESS AND
RELATED COURSES OF GRADUATING HIGH SCHOOL STUDENTS IN
SELECTED SCHOOL IN IMUS, CAVITE. Undergraduate Thesis. Bachelor of
Science in Business Management-Major in Marketing. Cavite State University, Imus,

Cavite. April 2008. Adviser: Mr. Sixto N. Ras Jr.

This study aimed to determine the preference for business and related
courses of graduating high school students in selected schools in Imus, Cavite with
emphases on the following: 1.) determine the profile of high school graduating students
who are inclined to take up business and related courses; 2.) determine the preference for
business and related courses of high school graduating students in Imus, Cavite; 3)
determine the factors high school graduating students consider in choosing the college or
university where they will take up business courses; and 4.) determine the significant
relationship on the choice of course of the graduating student when grouped according to
sex, age, income of the family and position in the family. Purposive sampling of 100
quota samples were considered and conducted in the three high schools in Imus, namely:

Jesus Good Shepherd School, Imus Institute and Imus National High School.




TABLE OF CONTENTS
Page

TEETSTE PAAITED . msmosn om0 5 AR S R 0 A B s i
APPROV AL PAGE s vummmsvons s s 6 am s s s e s am e s i
BIOGRAPHICAL DATA wuuuwvamnwsmmononsmsasms i sams s s s s s gy s iii
ACKNOWLEDGMENT ...t iv
ABSTRACT ..ottt et e e e e e e e e anees v
JABLE OF CONTENES s o s ibins i ss st smesns s vi
INTRODUCTYON ..o onmes et wams s s s s s s in i 4 a5 s 1
Statementofthe Problem  suvsossmmmammnsnssssin wewss i sssimas 3
Conceptial Framework . orsesisvemnasmemvs sy pem s i i 4
HyPOothesis. .. ueeeeieee e 6
Importance of the Study..........coooiiiiiii 6
Objectives of the Study ........coeiiiiiiiii i

Time and Place of the Study ..........ccooviiiiniiiii e 8

Seope and Lintianeh 61 heBHIAE . ... oo rrmmmsmmmouconvnassvgssvsvises 8
Operational Definition of Terms...............ocoooii i, 8
REVIEW OF RELATED LITERATURE .........cccoveviiiiiiiiiiiiiiiiiniinannnn, 10
METHODOLOGY.......couuiieeeieiee ettt e 16
SANPING ProcedUres .. uovevirms s vammsns s vrmss o mss s s sms Seiaiss s ons 16
LSS O DI oo ccossnmcammsmmsmmsons s e s o oo 17
Methods of ANALYSIS ...cu.iieiieie i 17




RESULTS AND DISCUSSION . .ociss s iesassreinis s st 5 cisisssabanmnns iar 18

SUMMARY, CONCLUSION, AND RECOMMENDATIONS.................. 23
IS UTKITTREEY .50 s A S5 S S ST, 23
371 Te 1 o 5 A 23
ReCOMMENAATIONS. <« .ttt et e eeeeee et eeaeaaaaaaaeeeeeaaeatananeeeeeenn 24

BIBLIOGRAPHY

APPENDICES
Classification of high schools in Imus, Cavite ...................... . 28
Pictures of selected schools in Imus, Cavite..............ooooiiiiiine, 29
CDUIESTIOTUTAIT. . rrmocsh 65,5095 74U TR SRS S5 A U 30
Letter Of REQUESt...ocveresiisimnerramiossensimieiimmiiisssansssnsensasessnnne 32




TABLES

LIST OF TABLES

Page
Demographic Profile of Students...............oooiiiii 18
Preference of Male and Female for Business Courses in Selected
Sohaols 15 TS, CBVIIE o ocmimssmmss v i s sass s sossssss saiisetsis LB
Preference of Male and Female for Business Related Courses in
Zelected Schools in s, Cavite o vswvvsmmvsovomprssnverssssssms 19

Factors Considered by the Students in choosing the College or University

Where they will take up Business Courses....................coooo, 19

Course Preference of the Graduating Students when grouped

ACCOTAING 10 AZE.rvvrirunnrrenrnntstrniitie ittt 20
Course Preference of the Graduating Students when grouped

ACCOTAIHE 1O SERs i seousmusnmmumnns mrmss soxsmsmnums wxwssessnss os EresEssss 21
Course Preference of the Graduating Students when grouped

According to Family INCOME.......oimmiimiiiimimmmmimnnniiniiierasssasan 21

Course Preference of the Graduating Students when grouped

According to Position in the Family............................. 22

vii




LIST OF FIGURES

Figures
1  Preference for Business and related Courses of Graduating High

School Students in Selected Schools in Imus Cavite

.....................

Page




PREFERENCE FOR BUSINESS AND RELATED COURSES OF GRADUATING
HIGH SCHOOL STUDENTS IN SELECTED
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Marketing) with Contributionno. . Prepared under the supervision of Mr. Sixto N.

Ras Jr.

INTRODUCTION

Education has always been said as a stepping stone of each individual’s success.
It serves as a key to a wide and growing world of progress. The purpose of education is to
furnish opportunities to develop thoughts, feelings and manage each individual to the end
that he may realize his abilities

True education is the soundest investment one can make in himself. But people
have to be sure we understand what education really is. To others, education means the
quantity of information a person has stashed away in his brain. But the soak —up facts
method of education won’t get a person where he wants to go moreover people depend
on books, files, and machines to warehouse information.

Real education, the kind worth investing in, is that which develops and cultivates
an individuals mind on what you really want in the future. How well-educated a person

is, is measured by how well his mind is developed through education.



